The Power of Emotion

in Experiential Event Design

Creating Events that Leave a Lasting Impression




Try to leave this world a little
better than you found it.

Sir Robert Baden-Powell
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What is Emotion?




a natural instinctive state of mind deriving from one's
circumstances, mood, or relationships with others.
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THE EMOTION SPECTRUM
Six root emotions:

Fear
Anger
Sadness
Surprise
Joy
Love

The catalyst for creating connections, driving
actions, and shaping perceptions.

Fundamental in crafting experiences that
resonate on a personal and collective level.



EMOTION

complex psychological state

@@

A subjective experience A physiological response A behavioral or expressive
response.
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Emotional
Design

The impact of emotional
connections on attendee
engagement and memory.
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Emotional Design in Events
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Intelligent
Design




EMOTIONAL TRIGGERS




Understanding
Emotional
Triggers

Subjective Experience Physiological Response Behavioral Response

sensory stimuli sensory stimuli
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Colors
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Red

Excitement
Strength
Love
Energy

Pink

Compassion
Sincerity
Sophstication
Sweet

Royalty
Luxury
Spirituality
Ambition

Brown

Dependable
Rugged
Trustworthy
Simple

Green

Nature
Healing
Freshness
Quality

Black

Formality
Dramatic
Sophistication
Security

Blue

Trust

Peace
Loyalty
Competence

White

Clean
Simplicity
Innocence
Honest



The Senses

Perception

Process of Interpreting information in order to

comprehend the environment.
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The Senses

i Attributes
of

Sensation

Sensation

The primary experience of a stimulus identified by a ( 2
specific sensory organ.

Perception
| Feedback and
Process of Interpreting information in order to y Reaction
: Selection,
comprehend the environment. . Organization,
Stimulus and and

Registration Interpretation
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Emotional Design in Events

a Curating Moments
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Curating
Memorable
Moments




7:00 AM 8:30 AM 9:00 AM

Event Timeline
Template

Hair and makeup starts Vendors arrive/Setup Starts First look and couple's portraits
12:15 PM 11:30 AM 10:45 AM 10:15 AM 10:00 AM 9:30 AM

Brunch starts Ceremony concludes Ceremony Starts Invite time Family pictures/

l Guests begin to arrive
" |
) ==

1:30 PM 2:45 PM 3:00 PM 3:00 PM

First dance Cake cutting/Dessert Couple departs Guests depart Breakdown commences

|
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All vendors out
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Emotional Design in Events

e Storytelling for Emotional Connection
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Story Structure

Storytelling 9 gl
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Curve

Uimax

Connecting the dots...

Storytelling as a tool for emotional connection.
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Storytelling
Structure

Rising action

Exposition Inciting
incident

Climax

Falling action

Resolution
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Emotional Design in Events

” Emotional Intelligent Design 9 Curating Moments

e Storytelling for Emotional Connection
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e Emotional design transcends aesthetics, focusing on
creating deeply resonant experiences.

e Incorporates storytelling and meaningful interactions to o
forge lasting connections. EmOtlonaI
e Utilizes a spectrum of emotional triggers—joy, anticipation,
trust—to enhance engagement. Des [ g Nnin
e Aims for reflective design, allowing attendees to find
personal significance and connection. E t
vents

e Above all, using emotions as an ally when creating
experiences will enhance the attendee engagement and that
creates a better experience.



ATTENDEE
ENGAGEMENT




Which event
trends are you
most Interestea
In“?
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Content Development & Delivery (bite size content, different class locations)
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indfulness and Wellness (event designs are geared towards wellness)

Smaller, More Intimate Events (1:1 opportunities, focused content)

(local venues, outdoor activities)
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35.5%

29.7%

26.8%

23.9%

21%

20.3%

13.8%

13%



Implementing interactive and
immersive elements that
encourage active
participation, deepening the
connection between the event
and its attendees.
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Try to leave this world a little
better than you found it.

Sir Robert Baden-Powell




Try to leave THE PEOPLE in this world
A little better than you found it.
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